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THE BLOOM AWAR

THE ASID AND INTERIORS & SOURCES

ow do you know if a product is truly green? This question has been "blooming” every-
where since interest in sustainable design has taken root firmly in the architecture and
design fields. The problem is that it's not an easy question to answer, as products tend

to have many shades of green and—depending who vou ask—may not be "green” at all.

Recognizing the need to provide desighers with resources to help b recyeling and waste maragement after the product bas
them identify and specify green products, faterions & Sources magazing, completed its life-cycle.
in partrerzhip with the American Society of |rterior Designers (45100, "The opportunity to view so marny Bloom prodoct entries was irspining
introduced the 2002 Bloom Avards, an annuel asards pogram honoring and emcourging, " sid Schoessler Lynn. "There are no more excuses
products that embody both aesthetics and environmental resporeibility. A that ervironmertally friendly products are not avaikble—they are herel

distinguizhed panel of judges—including Rachelle Schoessler Lynn, ASID,

CID, LEED AR and partner at Studio
2030, Elaine Aye, 104, ASID, LEED
AP and principal of Green Building
Services lno.; and Tim Schelfe, ASI0,
prinzipal of Schelfe and Assocites—
reviewed dozens of entries in each of
five categories (Furniture, Floaring,

And | suspect many more are inthe maling."
"Wanufacturers carry & huge
rezporeibility fo address their product
desigh == it rektes to the triple

baottam line, [people, planet,
profit]," explained Aye. "The
manufacturing of materials
and products addresses

Lighting, Textiles, and Innovative Materiak) against stringert criterm, izt iszues, from resource extrmction, the manufacturing
including: proceszes itzelf, shipping, irstallation, durability, and
end-of-life Esues. |t iz refreshing and encouraging to

b the extent to which the product & environmentally innovative see that manufacturers and product desighers are
and aesthetically pleasing; beginning to address these necessany steps in

b bow the product promotes sustainability, including, but not the design of their products as it reltes to

limited ta, energy savings, recycled content, recychbility, Life sustainahility.
Cycle Asseszments, and end-of -life maregement; The following pages feature the
b materiak selection within the manufacturing process (such as winners in ezch of the five catego-
substitution of hazardows and toxie chemicals for those that are ries. We hope frore products
less hamnful; lilte these cortinwe o blos-
b resource effiziency within the manufacturing process (particularly sam inthe cormmer-
water and energy LEe); cial interiors
b recycling and waste maregement within the manufacturing marlet.,
process;
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BY KLIP

BIOTECHNOLG:

eing the first composite surface
material product to combine
' rapidly renewable bamboo and

post-consumer recycled paper fiber with
its proprietary, clear water-based resin
system, Klip BioTechnologies has
managed to effectively bring very
durable and cost-effective products to
market creating no adverse impacts
on air quality, water quality or forest
health.

"Thiz new countertop addresses sustainability in
the resource extraction of the main materiak by wEing
bamboo and paper fiber It is aesthetically pleasing
wehile focusing on indoor air quality Bsues and dumbility, "
noted Aye.

EcoTop has superior LV stability agriret competitar
products due to the water-based resin and colbor integ -
rity all the way throush the product. It & offered in 10
different colors, creating a very diverse line of praducts
that will be able to sut amy design. [t iz compatible
with all household cleaning products and effectively
cannot be stained with gresse, wines, citruses, or
coffee due ta its lacli of ability to absorb water.
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Withstanding termperatures up to 380 degrees,
this product's composition malies it 2 veny resporsible,
suetainable countertop option that owt perfarmes other

-

KLIP BIOTECHNOLOGIES

rainstream product brand names. BeoTop products {253 B07-4£22

can be cut, mnded, and finished lilke wood and salid =
ooy leli phe hcomfecatop

surface products without the fsle of brealing, crcling,
or sacrificing itz pigment or ratural appeamnce,
malting it very maintainable. Due to itz long ksting, co =
durzble reture, thie product will lzst decades and \lm
can be used for bicfuel production at the end of its g
life-cyecle.
"Cur goal & to design, develop, manufacture, and
madtet the most dumble, ervironmertally resporsible,
inmovative, and cost-effective compasites and resin
systems in the world, making it sustairable without
compromize," said Joel Kippert, presidert of IKlip
BioTechnologies, "At 1XlipTech, we strive to create word
leading suetrirable products while meeting todsy's
aesthetic demands; winning awards lilte this shows that
we are oh the right teell While we are bappy with
the products we cumently Fave onthe marltet, we are
wiorlting inthe kb creating the next genemtion and
hope to win this avard azain in the future "
ludges zaid the comparny's "innovative approach
to using post-consumer recycled product with
rapidly renewable material bas resulted in 2
handsome countertop.  Inshort, EcoTop
promotes sustainzbility in both
etivironmertal health and
desig.
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